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2011 was ended by ASE publishing house with a number of valuable publications. The 
prestigious “Mercur” collection came with a new title “Protecţia Consumatorilor” written 
by PhD. Prof. Vasile Dinu.  
“Protecţia consumatorilor” is a unique work, dealing 
with the complex area of consumer protection in 
terms of ensuring and protecting their rights and 
interests. 
“Protecţia consumatorilor” is an original work which 
comes up with a new vision on consumers and their 
protection through both a comprehensive theoretical 
approach and a practical one based on numerous 
examples. In addition, the solid methodological 
framework built, provides the steps for implementing 
the policies and practices in this area. The main 
approach of the book is based on the idea that the 
consumer, as a generator of need and goods demand, 
plays an important role in the market mechanism, 
being the reference for companies and manufacturers. 
Also, the book strongly emphasizes the idea that in 
this age of information, there is a shift of the gravity 
center from producer market to consumer market, and therefore, the scene is dominated by 
the consumer.  
The paper is structured in eight chapters, covering major topics of consumer protection: the 
need for consumer protection, consumer rights, legislation, policies and implementation.  
In the first chapter, the book studies the concept of consumer, and its types, the concept of 
consumers protection closely linked to the consumers types and, not least, the need for 
consumer protection which, during recent years, turned to become crucial.  
Trying, successfully, to fit consumers’ protection on levels, the second chapter presents 
definitions and concepts of international consumer protection, using the guiding principles 
of consumer protection, their fundamental rights and the global organizations and 
institutions involved in consumer protection.  
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The third chapter, and one of the largest, provides a detailed overview of consumer 
protection at EU level. Well-documented and interesting structured, the chapter reviews the 
major themes enlisted on the track of the dynamics of the European policy built for 
consumer protection, legal and institutional framework for the protection of European 
consumers, the European policy and strategy regarding consumers protection and, not the 
least, cooperation among national authorities responsible for enforcement and 
implementation of European legislation in the field.  
 Among EU countries, Romania’s place is clearly defined in the fourth chapter, through a 
detailed presentation of legislative and institutional frameworks which are responsible and 
involved in the creation and implementation of policies and actions dedicated to 
consumers’ protection.  
The fifth chapter, one of the most important in the book, is structured in two parts: the first 
one familiarizes the reader with basic elements and concepts of economic competition, 
while in the second, to continue with the presentation of the indissoluble link between 
competition policies and consumer in terms of his/her protection. 
Consumers’ protection features as well as the issues that it raises, and which fall within the 
area of product safety, unfair trade practices, prices enlisting, sales practices, electronic 
commerce, consumer/consumption credit, are widely presented in the sixth chapter.  
Consumers need information and education, to achieve the maximum benefits from 
participation in the act of buying-sale. In this context, the seventh chapter presents the 
importance and the need to educate and inform the consumer in terms of a clear 
differentiation between educational activity and information activity. It is clear that 
education is preliminary to consumers information, being the ground for developing 
consumers’ ability to use the information collected in order to make the best consumption 
decision.  
The last chapter is entirely dedicated to the means and ways of defending the rights of 
consumers. There are enlisted various actions as aggressive business practices and the 
impact of an aggressive publicity, poor quality and lack of any safety and security features 
associated with products lead, on one hand, to the violation of consumers rights and 
interests and an increase in the number of complaints and, on the other hand, to the 
development and implementation of effective forms of action, used to protect consumer 
rights.  
The book “Protecţia consumatorilor” presents clearly and detailed the theoretical aspects of 
consumer protection and its specific concepts, supplemented and explained by numerous 
legislative and regulatory examples, featuring the book as a useful tool for both 
professionals and practitioners from all economic fields in their work dedicated to 
consumer protection activity and to studying the customer playing the role of consumer.  
Based on the theories presented and analyzed, on the extensive legislative and regulatory 
documents and resources used which completes the study of links between producers and 
consumers, the book “Protecţia consumatorilor” makes an important contribution to 
developing this area and to enriching the specific knowledge, being a notable reference in 
the literature.  
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